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Instructions: Seat No:
1. Fill up strictly the following details on your answer book

a. Name of the Examination : MASTER OF COMMERCE
(MARKETING MANAGEMENT)(FIRST SEMESTER)

b. Name of the Subject : INTERNATIONAL MARKETING
PAPER - 111
c. Subject Code No : 1808060401060012
2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Student’s Signature
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ANSWER IN SHORT.

1. WldRA2A Vel ANt cllvARd $3L.

Define International Product Planning.

2. UldRAELA SRUSAHIL ofl cartvaul .

Define International Franchising.

3. sUloLAeA 92
Define Dumping.

4. $Uo{lAotl dRS] A% sl HIZoll 51RE0 wRUA.

State the different reasons for companies going global.
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5. olgANU sluRalet AeA Y2

What do you understand by Multinational Corporation?

Q2 (Alu suc(lll ¥ Al Anell sUolloll ugncl HI2 585 el %El
UlARAEL2A UEL2 UL (Line) oll BUAL 52 B doll (At UMy 4L

Explain in detail, how different companies or organizations adopt different
International Product Line for the success of their companies.

vielq|
OR
$Uo(l2 gLl UetlclcitHi el (@AY uidRE2 HIEEoL A2l

s,

Explain in detail, the different International Marketing Strategies adopted by
Companies.

Q3 yidFla (B otssl sl cwa sl WR ool tRlletHl Ruuel

B2 MLl
Discuss in detail, what factors should be considered in setting International
Pricing.
v{Yql
OR

Aot UREI sl ama HiB2R $8 e Uotl tulotHi AW B Aol

EHEEERRERS

Explain in detail, what criteria should an international marketer adopt in
Channel Selection.

Q4 25 qllul @ull. (Sl5URL Q)
Short Note (Any 2)

1. WloSaAH Wal SSHLS

Brand Names & Trademarks
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2. d@s olles
Global Brand

3. oot

Leasing
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